Through in-depth interviews and qualitative analysis, this thesis studies decisionmaking within American newsrooms regarding the handling of unpublishing requests as well as the influences on editors' decision-making. The journalism industry does not currently have a standardized policy for dealing with unpublishing despite the fact that
It soon becomes apparent that the newspaper industry is very hesitant to remove anything that has already been published. The final results show that a reasonable solution is to include a statement acknowledging that the newspaper does not remove online stories except in extreme circumstances.
